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A.P. State C.ourrcil of Higher Education

Semester-wise Revised Syl labus under cBC s., 20zo-21

Course Code:

Four-Year B.A. (Hons).

Domain Sub.ject: BCONOMICS

IV Year B.A.(t-l ons)-semester-V

Max Marks: 100

Course 6.4: Rural Entrepreneurship
(Skill Enhancement Course (Elective) (4 Credits)

I. Learning Outcomes:

students at the successful completion of the course shall be able to:

l. Explain the basic theories and essentials of entrepreneurship;
2' Identify and analyze the entrepreneurship opportunities arailable in local rural area;3' Apply the theories of entrepreneLrrship to-tn" conditions of local rural area and

formulate appropriate business ideas:
4' Detnonstrate practical skills that ilili cnable therl to start rural entrepreneurship.

u. syllabus: (Hours: Teaching: 60, Training: 10, others Including Unit Tests: 05)
Unit - 1: Entrepreneurship: Concept and Theories

Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-
Efficiency, Risk Bearing - Qualities and Functions of an Entrepreneur -Wonren
Entrepren eurship - Ecopreneurship.

unit - 2: Rural Entrepreneurship, Business planning and Agribusiness

Rural Entrepreneurial Ecosystem Factors, Problems and Challenges of Rural
Entrepreneurships - Process of tdentification of new Entrepreneurship opportunities in Rural
Areas - Fonnulation of Business Planning tllr Rural Entrepreneurship - Agribusiness and
Value Addition: Procuring, processing, Storing. and Marketing.

Unit- 3: New Rural Entrepreneurship Opportunities

New Entrepreneurship opportunities in Farm sector: organic Farm products, Nutri-Cereals,
Horticultural Products, Forest Produce, Medicinal Plant Products - New Entrepreneurship
opportunities in Rural Non-farm sector: Poultry, Aquaculture, Sericulture, Honeybee,
Mushrooms Cultivation, Handicrafts.
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unit - 4: Financing and Marketing for Rural Entrepreneurship

Financing the Rural Entrepreneurship: P|ocedures to obtain fbrmal loans from banks and

other institutions - Preparation of Detailed Project Report for Loan - New avenues of

Finance: crowd Funding and venture capital - Marketing of Rural Products: Market Survey,

Demand Forecasting, Marketing Strategies. Brandilg. Planning and Promotion, Digital and

Social Med ia Marketirr g.

unit - 5: Institutional support and case Studies of Rural Entrepreneurship

Instiflrtional Support for Rural Entrepreneurship - Special Role of NABARD in promoting

and supporting the Rural Entrepreneurship - Government Schemes for promotion of Rural

Entrepreneurship- Rr-rles and Procedures to start a Rural Entrepreneurship Firm - Discussion

of two different types of Case Studies relatecl to Rural Entrepreneurship with local relevance'

III. References:

l. Gorclona, E and N. Natarajan: Entrepreneurship Development,Himalaya Publishing

House Pvt Ltd, Murnbai' 2017.

2. Sudhir Sharma, Singh Balraj, Singhal Sandeep, Entrepreneurship Development'

WisdomPublications, Delhi, 2005.

3. Drucker, P.,Innovation und Entrepreneurship: Practice and Principles, Harper &

Row, New York, 1985; revised edn.. Butterworth-Heinemann, oxford, 1999.

4. National Council of Rurral Institute (NCRI): Curriculum for Rural Entrepreneurship,

ZAt9

5. N l'['l Aayog: RePort of Expert C'ontmittee on Innovation and Entrepreneurship^

New Delhi, 2A15 wr
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vardhaman Mahavir open Unve rsity. Entrepreneurship Development & small scale

B us ine.ts, I(ota. h[Ip;l lffi $glp-,y-m-Q L !,tli),;i\1 /ll BA 1 2, pdL

MANAGE: Agri-Business oncl Entrepreneurship Development, Course Material

AEM-202,2A13.

B. NABARD:Model Bonkable Fsrnring on Hi-Tech Agric:ulture, Green Furming,

2015
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12.h!tp"$";1lM=ffC
13. i
14. other Relevant web resources suggested by the teacher a,d coilege Iibrarian

fV. Co-Curricular Activities:

a) Mandatory (Training of students in the related skills by the teacherfor a total I0 Hours)1) For Teacher: Training of students by teacher in the classroom and in the field for a totalof not less thanl0lrours on skills and hands.n experience Iike identiflcation businessproduct' rnaking business plan, preparing I)l)l( lbr loan. application lbr batrk loan. doingmarketing survey' marketing a product etc pcrtaining to any type of rurar entrepreneursrrip ofIocal relevance and make a field visit to any one such unit. The expertise of practicing ruralentrepreneurs can be utilized forthis purposes.

2) For student: students shall visit and understand the functioning of rural entrepreneurshipof their interest in the local area. They shall rvrite their individual observations in the givenformat' not exceeding I 0 pages' and subm it to the teacher, as Fieldwork/project worl< Report
3) Suggested Fierdwork/project work Format (Report shalr not exceed r 0 pages):Title Page, St,dent Detairs, Acknowredgments, Index page, objectives, step_wise process,Findings, Conclusion & References.
4) Max Marks for Fieldwork/project worl< Report: 05
5) Unit l'esrs/lnternal Examinations.

b) Suggested Co-Curricular Activities
l. Invited Lectures with academic experls. practicing entrepreneurs, concernedgovenlment officials
2. Ha,ds on experience by fierd experts.
3. Assignments

4. Debates on relatecl topics
5' Seminars, Group discussions, eu iz, etc

Note: For the latest topics which have no fbrrnal materialavailable, the teacher is expected toprepare own materiar by using murtipre ratesr sources and practicar knowredge.
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A.P. State Council of Higher Education

Setnester-Wise Revisecl !",tlabus Ltnder CBCS .202A-21

Clourse Cclcle

Four-Year U.A. (Hons)

Domain Subject: E,CONOMICS

IV Year B .A.(l-{ons)-Semester-V

Max Marks: 100

Course 74: Farmer I'roducer Organizations (FPOs)
(Skill E,nhancement C'olrrse (Elective) , 4 Credits)

I. Learning Outcomes:

Students at the successful completion of the course shall be able to:

1. Explain the concept and organization of FPO and its economic activities.
2. Identify and analyse the opporlunitics related to FPO in local rural area.
3. Apply the concepts to the identiflcd l:PO related opportLrnities available in the local

area and formuiate business ideas.
4. Demonstrate practical skills that will enable them to start a FPO or earn wage

employment in it

IL Syllabus: (Hours: Teaching: 60, Trairring: 10, Others Including Unit Tests: 05)

Unit l: Concept of FPO and Importance

Concept and importance of FPO - Types of F POs - Organizational structure and Functions of

FPO - Ecosystem required for FPO - Role of FPOs in present Indian Agricultural

Development-Factors, Problems and Challenges of FPOs in lndia.

LInit2: Establishing FPO and Collaborations

Situation Analysis and Mobilizing Farmer Producers for FPO - Rules and Regulation related

to FPOs - Procedures to start FPO -lnfrastructure required for FPO - Collaboration with

Other Organizations *Training and Capacity Building to Persons in FPO - Managing

Financial Accounts of FPO.

Unit 3: Economic Activities and Business Planning of FPO

Economic Activities undertaken by FPO: Input Purchase, Custom Hiring Machines - OutpLrt

Business: Procuring, Processing, Storage. Logistics, Marketing, Exporting etc. - Product

Identification and Value Chain Analysis fbr FPO - Business Planning for FPO - Viable

Business Models of FPO: Multi-product and Value Added.
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Unit 4: Financing and Marketing of FpO

Financial Planning in FPo - Mobilization o{'clapital from Mernbers. prornoters, Banks ancl

other Funding Agencies-Marketing of FPo Products: Market Survey, Demand Forecasting,
Marketing Strategies, Branding, Planning and Promotion, Digital and Social Media
Marketing.

Unit 5: Institutional Support and Case Stutlies of FpOs

Institutional Support and Resource Supporting Agencies for Fpos - Special Roles of
NABARD and SFAC - Govemment Schemes for promotion of Fpos - Discussion of two
important Case Studies related to FPos rvith different product or process types of local
relevance.

lII. References:

l. NABARD: Farmer producer orgunizations , FAQs. Mumbai,

2.

201 5

OF

NABARD: FPO e-Learning Moelule
SFAC: Formution uncl promotion
Operationul Guiclelines, New Delhi. 202A

Fi st ic

: Status, fssues and Suggested poticy

-J.

4.

6.

7

8.

9

r0.

l5
q.f 10, 000 Furmer producer Organiscrtictns

5. F'AO:Course on Agrihusiness fuf ##
httn fao. org/3 eliA499c{) (.). htrn

*gemewt fiot" llrodti{:evs r A ssociutions ,2009

Furmer Proclucer
i university, Bengaluru ,2020

h ltp I /lly.):sy-.:-taha$,sr:d

Other Relevant web resources sugge sted by the teacher and college librarian

fV. Co-Curricular Activities:

a) Mandatory (Trctining of stutlent,s in thc raltttecl ,skill,s by the teacher.fbr a total I0 tlot,rrs)
I ) For Teacher: Training of students by teac6er in the classroorn and in the field for a total
of not less thanl0 hours on skills and hands on experience like preparing business model,
value chain analysis of any product, applicat ion for the support of NABARD, SFAC and any
sinr ilar supporting organization., flnancial pl errl il ing, capacity bu i ld ing fbr'rn staff and rn enr ber-s
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etc. pertaining to FPO of local relevance and nrake a field visit to any one such unit. The
expertise of practicing FPo persons can be utilized for this purposes.

2) For Student: Students shall visit and r-rnclerstand the functioning of FPO in their local
area. They shall write their individual observations in the given fomat, not exceeding l0
pages, and submit to the teacher, as Fieldwor"k/project work Report

3) Suggested F'ieldwork/Project work Form at (Report shall not exceed l0 pages):
Title Page, Student Details, Acknowledgments. Index page, Objectives, Step-wise process,
Findings, Conclusion & References.

4) Max Marks for Fieldwork/Project worl< fleport: 05

5) Unit Tests/lnternal Exam inatiorrs.

b) SuggestedCo-CurricularActivities
1. Invited Lectures with academic experts, practicing FPO persons, concerned

government officials
2. Hands on experience by field experts.

3. Assignments

4. Debates on related topics

5. Seminars, Group discussions, Quiz. etc.

Note: For the latest topics which have no forrnal material available, the teacher is expected to

prepare own material by using multiple latest sources and practical knowledge.
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A.P. State council of l-ligher Edr-rcation

Semester-Wise Revised Syllabus under CBC 5,2020-21

Course Code:

Four-Ycar B.A. (Hons)

Domain Srt,.icur : ECONOMICS

IV Year B.A.( Hons)-semester-V

Max Marks: I00
Course 68: Urban Entrepreneurship and MSMEs

(Skill Enhancemenr C ourse (EIective). 4 Credits)I. Learning Outcomes:

Students at the successful compretion of the course shall be able to:
l. Explain the basic theories and essentials of entrepreneurship

? Identify and analyze the entrepreneurship opportunities available in local urban area.3' Apply the theories of entrepreneurship to'the conditions of local urban area and
formulate appropriate business ideas.

4' Demonstrate practical skills that will enable them to staft urban entrepreneurship

il. Syllabus: (Hours: Teaching: 60, Training: 10, others Including Unit -fests: 
05)

Unitl: Entrepreneurship: Concept and Theories

Concept and Importance of Entrepreneurship - Theories of Entrepreneurship: Innovations, X-
Efficiency, Risk Bearing - Qualities ancl Functions of an Entrepreneur * Women
Entrepreneu rsh ip -Ecopreneurship.

Unit2: Urban Entrepreneurship and Business planning

Urban Entrepreneurial Ecosystem lractors, Problerns and Challenges of Urban
Entrepreneurships - Process of Identification of new Entrepreneurship opportunities in Urban
Areas - Formulation of Business planning fbr urban Entrepreneurship.

unit 3: MSMEs and New urban Entrepreneurship opportunities

Features of Micro Srnall Medium Enterpriscs (MSMEs) - Cluster Development Approach
and Leveraging Technology for MSMEs - Problems and Challenges of MSMEs - New
Entrepreneurial Opportunities in Urban Area: Food and Beverages, Sanitary and Health
Products, Solid Waste and Scrap Disposal. Tourism and Hospitality Services. Consultancy

st ic sc t'v i ces.Services and Event Management,
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Unit 4: Financing and Marketing of Urban Entrepreneurship

Financing the Urban Entrepreneurship and MSMEs: procedures to obtain formal loans from
Banks and other Institutions, Preparing Detailed Project Reporu for Loan - New avenues of
Finance: crowd Funding and venture capital -Marketing of Urban Entrepreneurship and
MSMEs products: Market Survey, Demand Forecasting, Marketing Strategies, Branding,
Planning and Promotion, Digital and Social Media Marketing - public procurement policy to
purchase MSME products.

Unit 5: Institutionar Support and case Studies of urban Entrepreneurship

Institutional support for Urban EntrepreneLrrship and MSMEs - Government Schemes for
promotion of Urban Entrepreneurship and MSMEs: Startup, Standup, pMKVy, pLI etc. _
Rules and Procedures to start alJrban Entrepreneurship Firm and MSME -Discussion of two
different types of case Studies related to [Jrban Entrepreneurship with local relevance.

III. References:

Gordona, E and N. Natarajan: Entrepreneurship Deveropment, Himaraya
Publishing House pvt Ltd, Mumbai,2017.
Sharma Sudhir, Singh Balraj, singhar Sandeep, Entrepreneurship Deveropntent,
Wisdom Publications. Delhi. 2005.

3' Dt'ucl<er, P., Innovation and Entrcpreneltrship: pructice (tnd Principles. [-larper-
& Row, New York. l9B5; reviscci cdn, Butterworth-Heinema, n. Oxfbrd. I 9994' NITI Aayog: Report of Expert Comruittee on Innovution und Entrepreneurship,
New Delhi, 2015

2

V

5. Vardhaman Mahavir open University, Entrepreneurshtp Development & smatt
Scale B us iness, Kota. http ://assets. r,mou.ac. inlBBA I 2. pdf

6. Reserve Banl< of rndia: Report t{ Expert committee on Marginar, snruil,
Medium E nterprises, Mumbai.
2A1

-92*"
7. IGNOU: Marketing for Managers" New Delhi

ac. I t 231567 89t127 thttn

8. https://nimsme.ors
9' Other Relevant web resources suggested by the teacher and college librarian

IV. Co-Curricular Activities:

a) Mandatory (Training of students in the reluted skitls by the teacherJbr a total l0 Hours)
1) For Teacher: Training of students by teacher in the classroom and in the field for a total
of not less thanl0 hours on skills and hands on experience like identification business
product, making business plan, preparing DPR for loan, application for bank loan, marketing

lW^d ^41 
lt"'*4
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sulvey, marketing a product etc pertaining to any type of urban entrepreneurship of local
relevance and make a field visit to any one such unit. The expertise of practicing rural
entrepreneurs can be utilized for this purposes.

2) For Student: Students shall visit and understand the firnctioning of urban entrepreneurship
of their interest in the local area. They shall write their individual observations in the given
format, not exceeding l0 pages, and subnrit to the teacher, as Fieldwork/project work Report

3) suggested Fieldwork/Project work Format (Report shall not exceed l0 pages):
Title Page, student Details, Acknowredgments, Index page. objectives, Step-*ir. process,
Findings, Conclusion & References.
4) Max Marks for Fieldwork/project work Report: 05
5) Unit Tests/lnternal Examinations.

b) Suggested Co-Curricular Activities
l ' Invited Lectures with academic experls. practicing entrepreneurs, concerned

governlnent officials
Hands on experience by fielcl eXpci-ir
Assignments

Debates on related topics
Seminars, Group discussions, euiz. etc.

Note: For the latest topics which have no tbrnral material available. the teacher is expected to
prepare own material by using multiple latest sources and practical knowledge.

94 Uob^t a(W''4
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A.P. State council of Higher Education

Semester-wise Revised Syllabus under cBc s,2020-21

Course Code:
Four_year B.A. (Hons)

Domain Sub.f ect: ECONOMICS

IV year B.A. (Hons)_Semester_V

Max Marks: 100
Course 7B: Retail and Digitat Marketing

(Skill Enhancement (.ourse (Elective), + CreJits)

I. Learning Outcomes:

Students at the successfur compretion of the course shail be abre to:
l ' Explain the concepts and principles about the retail and digital marketing;2' Identify and analyse the opportunities relateo to r",uii and digital marketing availablein the local area;
3' Apply the concept to formulate the new strategies related to retail and digitalmarketing;
4' Demonstrate the practical skills required to get employment in retail and digitalmarketing or to start own digital mar[eting.

II. syllabus: (Hours: Teaching: 60, Training: r0, others Including unit Tests: 05)
Unit 1: Concept of Marketing

concept of Marketing - Type of Markcts - Marketing Mix - Marketing Strategies -.
Marketing Segmentation - Marketing organization - Marketing Research - pricing policies
and Practices : Major players in Retail and Digital Market in India.

Unit 2: Understanding product and Consumer

Marketing Product Types - Product Decision and Strategies - product Life Cycle - consumer
Behavior Model - Factors of consumer Behavior -understanding Indian consumer -
Strategies of persuading the consumer - Sale Promotion: Advertisement, Branding and
Packaging.

Unit 3: Retail Marketing

Concept of Retail Marketing - Types of llctailing - Big ancl Small Retail Markets - Retail
Marketing Mix - Essentials of Successful Retail Marketing - Retail Marketing Strategies -
Multishannel Retailing - Store Managenl -_ Shopping Market Dynam ics.

a
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Llnit 4: Digital Marketing

Digital Marketing: concept and Types - Telemarketing -online or e-tailing - Essentials ofDigital Marketi,g -Difference between Physical Retail and Digital Marketi,g - Digital
Marketing channels - customer Behavior in Digital Marketi.g - Major players in Digital
Marketi,g and their Marketing Strategies - Toors and Apps of Digital Marketing.

Unit 5: Marketing Models and Case Studies

Marketing Models of Retail and Digital Market companies/Shops: Global, National and
Local levels- Discussion of two different types of case Studies related to Retail and Digital
Marketing.

UI. References:

l' venkatesh Ganapathy: Modern t-)rt-1t fts1tti1 Marketing Managenrcnr. BookboonCompany, 20l7.https:i/ryrnin.rcr.i.o*'luioli,o*gg'lh-*Q.fy*lr*gUOrrUrf"

^ marketinq-management.pdf
2' Prashanr chaudary:. ,? 

?oi! y.arketing in the Modern Age, sagepubrication .20193. 
..,fin#L:T;tl 

Siddarth Shekar siigh: oigitor Ma,;Z;;r-A-;;;,;. rir,"
4' Philip Kotrer:Marketin-g Manugement, rrthEdition, prentice_Hail of India pvt.Ltd., New Delhi. .200,
5' 

!ffietameeham:Marketing 
in Indiu,3dedition, Vikas pubrications, New Derhi,

6. rGNO!J: Nlarketing for lVlanugersl New Delhi.
2 77. Digitahnarketer: The tjltimate Guide to Digital Marketing.

di

8 Comnterce Creating a Roadmap.for Digitully InclusiveB hurat, 2 02 t .

fle,pqrt,pd*'
9, IASRI Course

10. World Bank:
Foundations

Digitul Economy in
for Future Growtlt,

,\outlt East
2A19.

lt-

ist Agribusines.t Munagement and Trade Concepts tn
e.

Asia: Strengthening the

S"mwlh,pdf
I l ' Relevant web resources suggested by the teacher and college Iibrarian

IV. Co-Curricular Activities :

Mandatory (Training of stttdents in tha relttte d skills b, the teacher.fbr a totat l0 Hours)For Teacher: Traini,g of students by teacher in the classroom and in the fierd fbr a totalof not less than I0 hours on skills and hands on experience like marking research, product life

{ t$q alfrN"4
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cycle analysis, preparing marketing model, behavior with customer, store management, use
of imporlant digital marketing websites and apps etc. pertaining to retail and digital
marketing organization and make a field visit to any one such unit in local area. The expertise
of practicing marketing persons can be utilized for this purposes.

2) For Student: Students shall visit and unrjerstand the functioning of retailand digital
rnarketing organization in their local area. 'fhey shall write their individual observations in
the given fbrmat, not exceeding l0 pages. ancl submit to the teacher, as Fieldwork/project
work Report

3) Suggested Fieldwork/Project work Format (Report shall not exceed l0 pages):
Title Page, Student Details, Acknowledgments" Index page, Objectives, Step-wise process.
Findings. Conclusion & References.
4) Max Marl<s for Fieldwork/Project work lte port: 05
5) Unit Tests/lnternal Examinations.

) Suggested Co-Curricular Activities
l. Invited Lectures with academic expefts and practicing marketing persons
2. Hands on experience by field experts.
3. Assignments

4. Debates on related topics
5. Seminars, Group discussions, euiz, etc.

Note: For the latest topics which have no fornral material available, the teacher is expected to
prepare own material by using multiple latest sources and practical knowledge.
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A.P. State Council of Higher Education

Semester-Wise Revised Syllabus under CBCS, Z02O-21

Course C'ode:

Four-Ycar.ts.A. (Hons)

Dornain Subject: ECONOMICS

IV Year B.A.(Hons)-Semester-V

Max Marks: 100

Course 6C: Insurance Services
(Skill Enhancemenr ('ourse (Elective). 4 Credits)

I. Learning Outcomes:

Students at the successful compretion ol'the course shall be able to

I . Explain the concept and principles of insurance senyice and functioning of insurance
service agencies;

2' Identify and analyse the opportunilies i'clated insurance services irr local rural area:3. Apply the concepts and principles ol insurance to build a career in Insurance se^,iccs:4. Demonstrate practical skills to enablc them to stafi insurance service agency or. ear.n
wage employment in it.

IL Syllabus: (Hours: Teaching: 60, Training: 10, others Including Unit Tests: 05)

Unit 1: Insurance Concept and principles

Risk Management: Risk and Uncertainty. [tisk Classification - Concept, Importance and

Types of Insurance- Principles of Insurance - Insurance Regulations in India - Role of IRDA
and Insurance ombudsman -scope for Insurance Business in India.

llnit 2: Life fnsurance and products

Life Insurance: Nature and Features - Major l-ife Insurance Companies in India - [mportant
Life Insurance Products/policies and their f"eatures: Conventional. Ljnit t.irrked. Annuities"
Group Policies - Medical Examiner.

Unit 3: General and Health Insurances and products

General Insurance: Nature, Features and Types - Major General Insurance Companies in
India - Important General Insurance Products/Policies and their Features - Surveyor - Health
Insurance: Nature and Features - Health Insurance Companies in India - Ma;or Health
Insurance Products/policies and their Features: Individual, Farnily, Group.

,S,4llahw allw*4
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Unit 4: Practicing as an Insurant Agent

Insurance Contract and Terms of Insumnce Policy - Registration of Insurance Agency with
the Company - Procedure to issue a Policy: Application and Acceptance - policy Lapse and

Revival - Premium Payment, Assignment, Nomination and Surrender of policy - policy

Claim - hnportant Websites and Apps of Insurance in India.

Unit 5: Understandittg the Customer and Case Studies

Insurance Customer and Categories - Understanding Customer Mindset and Satisfaction -

Addressing the Grievances of the Customcr - Ethical Behavior in Insurance - Moral llaz.ar-d

-Discussion of two different Case Studies related to Life or General or Health Insurance

Services.

III. References:

l. Insurance Institute of India: Principres of Insurance (IC-01), Mumbai, 201 1.
2. Insurance lnstitute of India: Practice qf LiJb Insursnce (IC-02), Mumbai, 201 l.
3. Insurance Institute of India: Practica rt'General Insarance (IC-Il), Mumbai, 20l l
4. IGNOU: Life Insurance

http s : I I e W anko sh. ac .in I bitstr eam I 1 23 4 5 67 89 I 5 47 2 l.t I tJ nit-2 O .p df
5. IGNOU: Non-Life Insurance

http s, I I e sy anko sh . ac.in / bitstr ea^ I I 23 4 5 67 89 I 6 47 0 I I I tJ nit-2 1 .p df
6. P. Periyaswamy: Principles and Pructice of Insurunce, Himalaya Publishers, New

Delhi (2"d Edition), 2019.
7. G. Dionne and S.E. Flarrington (l;ds.): Foundations of Insrrance Economics.

Kluwer Academic Publishers, Bosron" 1997.
8. K. Jr. Black, and H.D. Skipper lr.:Lifb ond Health Insurance, Prentice Hall, Upper

Saddle River, New Jersey,2000.
9. h.ttps ://wl,r'rw. irdai. ggv.in
l0.h"ttp-sJuww*rlrsurcx-c"-q-insliluteo-fi ndia.-c--o_ru
I L https://licindia.inl
12. Other Relevant web resources suggested by the teacher and college librarian

IV. Co-Curricular Activities:

a) Mandatory (Training of students in the reluted skills by the teacherfor a total I0 Hottrs)
1) For Teacher: Training of students by teacher in the classroom and in the field for a total
of not less than I 0 hours on skills and hands on experience like explaining the details of an
insurance policy to a customer - life, health and general policy, filling up application for a
policy. calculation of premium and claim. mal<e use of irnportant websites and apps etc.
perlaining to insurance and make a field visit to any insurance organization in local area. The
expertise of practicing insurance agent or trainer can be utilized fbr this purposes.

*5qLlaLw
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2) For Student: Students shall visit and unclerstand the functioning of insurance agency of
their interest in the local area. They shall write their individual observations in the given
fonnat, not exceeding l0 pages, and submit to the teacher, as Fieldwork/project work Report

3) suggested Fieldwork/project work Format (Report shall not exceed t0 pages):
Title Page, Student Details, Acknowledgments. Index page, ob;ectives, Step-*fr. process.
Findings, Conclusion & References.
4) Max Marks fbr Fieldwork/project work [{epor1: 05
5) Unit Tests/Internal Examinations.

b) suggested co-curricular Activities
l. Invited Lectures with academic experts. practicing insurance agents. Trainers,

concerned ofllcials.
2. Hands on experience by field exper.ts.
3. Assignments

4. Debates on related topics
5. Seminars, Group discussions, euiz, etc.

Note: For the latest topics which have no fornral material available, the teacher is expected to
prepare own material by using rnultiple lalesl sources and practical knowledge.

"11;111rrffff
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A.P. State councir of Higher Education
Semester-wise Revised Syllabus under cBCs, 2 020-21

Course Code:
Four-ycar- R.A. (Hons)

Domain Sub.ie*: ECONOMICS

IV Year B.A .(l{ons)-Semester-V

Max Marks: 100
Course 7C: Banking and Financial Services

(Skill Enhancement (.oLrrse (Electivej, 4 Credits)

I. Learning Outcomes:

Students at the successfur compretion of the course shar be abre to:
l ' Explain the concept and essentiars banking and financiar services.2. 

li},g, ff|,#]J.:e 
the .rfroy,,.n, ipp",ir"r,r., ,"rr;";" banks and other

3' 
*Tlr'lt 

concepts to banking and flnancial opportunities and formulate ideas related

4' Demonstrate practical skills to enable them to get employment in Banks and otherfina,cial institutions as business corresponde,t. o. common service centers ormarketing agents.

II. Syllabus: (Hours: Teaching: 60, Trainins: r0, others Incrudirrg tJnit Tests: 05)
Unitl: Principles of Banking and Indian Banking System
Meaning of Banking - Principles of Banking - Functions of Banking - Structure of Indian
Banking Systern * Regulations of Banking in India - Role of RBI in Banking * Anti-money
Laundering - Basics of Financial literacy - Problems and challenges of Banking in India.

Unit 2: Deposits, Loans and Digital Banking
Bank Deposit Account Types - Account opening and crosing _ Banking customer types _KYC Norms * Negotiabre Instruments: crreque, Bilr of Exchange, promissory Note,
Endorsenrent - Principles of Lending * Diflbrent categories of Loans - Mortgaging -priority
Sector Lending - E-Banking facilities: Debit card, credit card, Net Banking, Mobile
Banking, Tele-banking, Micro ATMs, Digitar currency - core Banking Sorutions.

51 tWa aP[uo'4
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unit 3: Banking correspondents and common service centers
Banking correspondent Model - Activities of Banking correspondent: Deposit Mobilization.
Identification of Borrowers, Collection and Recovery Loan. other Banking Se^,ices -
Common Services Centre (CSC) - Provision of Services by CSC *- Requirernent fbr
Registering CSC and Telecentre - Case StLrcly of Banking Correspondents with any Bank or
CSC in l-ocal Area.

Unit 4: Financial Services of NBFIs

Non-Banking Financial Institutions (NBFIs): Types and Major players of NBFIs in India -
Important Financial Services offered by Ntllils and their Features * concept of EMI - Micr.o
Finance: concept and operation - Chit Funds: Concept and operations- payment Banks -
Regulations of NBFIs in India - problems and challenges of NBFIs in India.

Unit 5: Work with Finance Service Company (FSC)

Types of loans by Finance Service Companr (FSCI) --Custorncr"of FSC:'I'ypes ancl Neecls -
Marketinq of FSC's Loans - Procedur"es and Requirements in FSCl,s Loan sanction -
collection and Recovery of FSC Loans - case Study of a FSC's services in Local Area.

III. References:

l. Indian Institute of Banking and Finance: principles and pructices of Banking,
Macrnillan India Limited. 2021 .

1 n W2. Indian Institute of Banking and Finance: Retait Baking, Macm illan India Lim ited,201 5

3. D.R.Patade Babasaheb Sangale
of Bartking, Success publication

and 'l".N.Salve 
: Banking und Finsnce: Fundontental

s, Pune, Janu ary 20 t 3.
li

English.pdf
4' N' Mukund Sharrna: Banking and Finsnctal services. Hirnalaya publishers. 2015.5' Aklran Ali Jafor: Non-Boniing Finrtncial Companies in India: Functioning untlProctice, New Century publications. New Oelhi, i0t 0.6' I{rJI: "Non-I}anking Financial Institutions" in Reprtrt on Trend and progress ofBanking in India 20tg-20.
7. RBI: Discussion paper on Enguging B usines,s Coruespo nclents .

8. Govt. of India: Min istry of- Electron ic and Information Technolo gy: Digital seva-Operational fuIanual .for Common Service Centres.
V

9
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12' other Relevant web resources suggested by the teacher and college librarian

lV. Co-Curricular Activities :

a)Mandatory(Trainingo/'stuclentsinlhct<:ltr/cet.skitt.rb1, lheletrc:her.fitrutoktl l0llttur.sl
1) For Teacher: Training of students by teacher in the classroom and in the field for a total
of not less than l0 hours on skills and hands on experience like opening and closing bank
accouttt, explaining negotiable instruments. Ioan application process at banks, operation of
digital banking, operatirrg common service center, loan application and sanction in FSC,
make use of important websites and apps etc. pertaining to banks and FSCs and make a field
visit to any bank and FSC in local area. The expertise of practicing insurance agent or trainer
can be utilized for this purposes.

2) For Student: Students shallvisit and unclerstand the functioning of bank and FSC of their
interest in the local area. They shall write their individual observations in the given format,
not exceeding 10 pages, and submit to the leacher, as Fieldwork/Project work Report

3) Suggested Fieldwork/Project work Format (Report shall not exceed l0 pctges):
Title Page. Student Details, Acknowledgmcnts. Index page. Objectives, Step-wise process.
Findings. Conclusion & References.

4) Max Marks for Fieldwork/Project worl< Ileport: 05

5) Unit Tests/lnternal Examinations.

b) SuggestedCo-CurricularActivities
l. Invited Lectures with academic expefts, practicing bankers, trainers and concerned

off-rcials.

2. Hands on experience by field expel.ts.

3. Assignments

4. Debates on related topics
5. Seminars, Group discussions, Quiz, etc.

Note: For the latest topics which have no fornnal material available, the teacher is expected to

prepare own material by using rnultiple lalust sources ancl practical know,ledge.
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Semesrer_ ;:. ::::; ;;',::,ff ::H')o,o _,,

Course Code:
Four-y car. B.A. (Hons)

Domain Suhje*: ECONOMICS
I\/ Year B..A .(f tons)-sernester_V

Course 6D: lnferential srirtistics and softwarr] packages(skill Enhancemettt (,.,u'se (Elective), 4 crreclits)

Max i\,larl<>: i0L)

1. Learnirg C)utcomes:

Students at the successful completion 6f the course shall be able to:I. 
ff#ffi:T:;Jir:,:1"-,edge 

relateci r. rhe imporrant conceprs and rechniques of
2' calculate correlatiot-t, regression couilicients and interpret the resurts.3' LIse Excel sheets and SPSS package rc anaryse tne iata and derive the results.

II' syilabus: (Hours: Teaching:60, Trainins: r0, others Incruding Unit Tests: 05)Unit t: (Joncept and Theories 6f probabiiitv

c'ncept of Probability - Definitions of Pr,ir1[ili1y' classical or lVlatherratical and f:.rnpiricaror Statistical * Axiomatic Approach to Probabirity - "fheorems.f probabirity: Addirion andMultiplication (without proofs). - ' '"v4v'tlLr' '

Unit 2:'Iheoretical probability Distributions

Binomial Distributiorr: constauts (withoui proof) aud properties - poison Distribrrtio,:constanls (without proof) and Properties '- Normal Distribution: constants (without prcot)and Properties - standard Normal Distribution and Starrdard Norrrrar curve - Economic andPrar':tical Apprications of Binorniar, poison a,tJ Normar Distrihuti.ns.

Unit 3: Test of Significance _ Large ancl Small Sample .fests

Steps involved in Testing of Hypotheses - I-arge Sampre or Z-Test - T-esting the diftbrerrcebetween Means ancl Proportions * Srnall Sanryrre Tests - Difference betrveen Large and Snra,

:ffif^*sts 
- Apprications .r'stucrent,s r-resr, x2 resr, F-test _ one way and Two way

$
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Unit 4: Linear and Non-linear Multiple ltcgression Models

Four Variable Linear Multiple Regression Model - Notation - Assumptions - Estimation of

Partial Regression Coefficients - Interpretation of Regression coefficients - Testing the

coefficients: t,test, p- value - Coefficient ol Detennination: R2 and adjusted R2 - Estimation

of Non-linear Multiple Regression: Cobb-I)ouglas Production Function and Interpretation of

Elasticity Coeffi cients.

Unit 5: Excel and Software Packages for llata Analysis

Worksheet - Entering data in Worksheets * Creating Graphs and Charts - Mathematical and

Statistical Functions -Data Analysis Pacl< in Excel - Descriptive Statistics, Testing of

Hypotheses, ANOVA, Correlation and Regression, Random Number Generation - Data

Handling Using SPSS - Opening Excel files in SPSS - Analysis Tools - Descriptive Statistics

- Selection of Variables in Multiple Linear Regression - Estimation of Regression

Coefficients using SPSS and their interpretatiott.

III. References:
l. S. C. Gupta: X'undamentals of Statistics, Himalaya Publishing House, Bombay,

1982.
2. S. P. Gupta: Statistical Methods, S. C.hand & Company, New Delhi, 2000.
3. K. V. S. Sharma : Statistics Made Simple: Do it yourself on PC, (Second edn.)

Prentice Hall of lndia, New Delhi, 2010.

4. 6orIu €es"65J 1X:ilodea "X)0SJ.rr63S ${d,:o:"
5. B. N. Gupta: Statistics Theory and Pructice, Sahitya Bhavan. Agra. 1992.
6. Goon A.M., M. K. Girpta and B. DasgLrpta: Fundumentuls ol'Stutisrrics; Vol. I. -fhe

World Press, Ltd, Calcutta,1975.
7. Nagar, A.L. and R. K. Das: Basic Stutistics, Oxford University Press, New Delhi,

1996.
8. D N Elhance,Yeena Elhance & B M Aggarwal Foundation of Statistics,Kitab

Mahal, New Delhi, 2018.
9. Relevant web resources suggested by the teacher and college librarian

IV. Co-Curricular Activities:

a) Mandatory (Training of students in the related skills by the teacher"for a totctl 10 Hours)
1) For Teacher: Training of students by teacher in the classroom and in the field for a total
of not less than10 hours on skills and hands on experience like calculation and interpr-etation
normal curve, z-values, t-test" 7"2 test, F-test. ANOVA, regression results, t, p and R2values
using Excel and/or SPSS. The expertise ol'prircticing persons can be Lrtilized forthis
purposes.

2) For Student: Students shall take up a real time data of any economic organisatiolt or firm
and calculate the important statistical tests fbr the data and write the results with

.A(bbua lyq
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interpretations in the given format, not excccding I0 pages, and submit to the teacher, asFieldwork/PrOject work Report 
- --"'D I v l,e6wJ' @rru suomr[ ro tne teach

3) Suggested Fierdwork/project work Form at (Report shail not exceed t 0 pages):

IX[i;:?:::fi]:?"f**:*fredgnrents, Index page, objecrives, st.p-*;',:'rocess,
4) Max Marks for Fieldwork/project work Report: 055) Unit Tests/lntemal Exarninations.

b) Suggested Co-Curricular Activitiesl. Invited Lectures with academic expefts, practicing persons.
? Hands on experience by field experts.
3. Assignments
4. Debates on related topics
5. Seminars, Group discussions, euiz. etc.

###
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Course Code:

Four-Year B.A. (Hons)

Domain Sutricr:t: IICONOMICS

IV Year Ll. ,\ t i iorr s )-Scrncste r'-V

Max Marks: 100

Course 7D: Project Designing and Report Writing
(SkilI Enhancement Course (rlective), 4 Credits)

I. Learning Outcomes:

The Student at the successful completion of the course shall be able to:

1. Demonstrate the knowledge relating to research" its role in enhancement of
knowledge in social sciences in general and economics in particular;

2. Formulate a good research design to undertake mini research projects with a view to

studying the socio-economic problerns of the society;

3. Undeftake a field survey by himsellTlrerself to collect relevant data and information

relating to his/her pro.iect work;

4. Develop capacity to write a simple pro.iect report with all relevant components on the

research project underlaken by him/her.

11. Syllabus: (Hours: Teaching:60, Training: 10, Others Including Unit Tests: 05)

Unit 1: Foundations of Research

Meaning and lmportance of Research - Scientific Research - Social Science Research -
Methods of ensuring objectivity in Social Science Research - Limitations of Research in

Social Science - Ethics in Research.

Unit 2: Classification of Research

Pr"rre and Applied Research - Exploratory and f)escriptive Research - Diagnostic Research -

ActionResearclr_AnalyticalResearch--I:i,aluationResearclr--E'xperinlentalResearclt

Design - concepts of Independent and Dcircrrtient Variables .. Casc Sttrdy' Incthod'

Unit 3: Planning of Research Project

Selection of a Research Problem - criteria for selecting a Research Probtem - Review of

TheoreticalandRelatedResearchStudies-ClroiceofSecondaryandPrimaryDataforthe

Study - choice of census ar"rd sample i)ata - Preparation of a Research Proposal *

components of a goocl Research Proposal

5q Ltabut a.rtfiaa*l)
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Un it 4: Irnplernentation of a Project Design

Fieldwork/project work and Collection ol. I)ara _ Choice ol.Pilot Study - Role of observation and participation * f)ocur 

chedtrles an<I euestionnaire *
Techniques: Functions and Tynes - orr-,^^ :_-'"""] 

* Docunlentary Evidences - projective

using Appropriare #[}ffiil:'- 
Data * Graphical and statisticar Anarysis orDara

Unit 5: Report Writing

Types ofResearch

Reporr - outrines ;ru;T:;t 
Audience - Nature of Li

Terminar lrems: Differences berween 

^.o.,ron 

* prefatory ;--:-: ffi:il: ffit:
values in Research Report - pragiarism ,:ferences 

and Bibliography - Appendices - Ethical

rrr. References: 
' tq.stat tsm I est - components of a good Research paper.

I. !'. T. I(urien: A Guitle to Researt

2 3"{: ff ir?:l.rop, "ni 
iffi;' :1i J;,:::i;lT' "', Sa, g,r,n pu h r ish ers t,, Mad ra s

^ s^ciences,il#t'**t and M' Ranga,atham , ii*t odotrgy of Research in sociar3 c n ?ffi'::$;;:i;,tr"y;:,;:;,X;wii{:"
International rPvt.) Ltd. ora,rrrr".J Ne*, Delhi, 2004. 

nd Techniqrzes, New Age

: I 3xr,: i:?iTilrif:i':J #' r; 1,,,,1,, i, 
D o i t v o u rs e t r o npc (S eco n d ed n )5. John w. Creswellr,rj,, our"iJci"i*.rr : Research Desi6g{::::,;{::;::fl{tr1:#":li!;,yr:.::i;;;;;:;:,:f ;:^?;:{:tr,:;,,e,hi208

^ Educreatior, ailurp ur,zo'i).'"'ottt 
z\lok'Handbook of Reseoun a"nodioiy.

'. {rli;t,; i,:"Jl;.?;":?2,?d:?[l "sflJ[T,#Xi,,iams: rhe craf, or8. Dr. Ranjir Kumar: irr"oriiffii,,il
^ B eg i n nir- slg. pub 

r i ca tio n ;,ffi:';,J',',iir.' i rYn 
on -s rep G u i de .fo r9. Ceoffrey MarcTvk. or"iJ6.naruL,l-",.,0 David Festi nger: Essentiots o/.,o{[-,{f {";::*;:6X:,,,!,:,!::*,,";;ii;ii,x*iLi,uwJersey2005

r mp t e m e n tufi o n l o sJey B ;;;: ;; ;ti i, c i sc o, 2o 0e .I l' Mark Barnaves & peter c^;;;;;,)ittu^ction to euantitattve Researchturet h o ds : A n r nvest iga, ni iii rr rl 
"ii.,, ur., af#i"r, iew Derh i, 200 1 .

l2' Relevant web resour.., .uggirted b-v ihe teache. and cogege Iibrarian.
IV. Co-Curricular Activities:

a) Mandatory (Training o/'students in the rcluted shiil,v by the reacherfrtr u totar t0 Hour^s)I ) For Teacher: Training tf students by ,.r..t.,.. in the crassroom and in the fierd for a totarof not less thanl0 hours on skills and trano, 
'n 

experien""lit" evaruation of program,selection of research problem, doing literature survey, preparation of research proposar, dataediting' graphs and statistics, writin! *r"ur.h..porrano ;;; etc. and make fierd visit to
;#|[:]'ple 

research issue' The eipertise of practicing ..r"ur.h.r can be utirized for rhis
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a

2) For Student: Students shalltake up sm,rll rcsearch issue oltheir interest and visit a fleld

area related to that problem. They shall r,rrit..: Lhcir inclividual observations in the given

format, not exceeding l0 pages, and subm i[ Lo the teacher, as Fieldwor"k/Project work Report

3) Suggested Fieldwork/Project work Format (Report shall not exceed 10 pages):

Title Page, Student Details, Acknowledgments. Index page, Objectives, Step-wise process,

Findings, Conclusion & References.

4) Max Marks for Fieldwork/Project work lteporl: 05

5) Unit Tests/lnternal Examinations.

) Suggested Co-Curricular Activities
1 . lnvited Lectures with academic experts and researchers.

2. Hands on experience by field experts.

3. Assiglllxents.

4. Debates on related topics.

5. Setr inars, Group discussions, Q uit . ulc.

###

MODEL OUESTION PAPER PATTERN

Max. Marks: 75 Time: 3 Hours

Section A (Total 5 x 5 Marks : 25 Marks)

Write Short Answers for any fue of the fbllowing Questions. Each Answer Caries 5 Msrk;

(At least one question should be given tiom cvery unit of all the frve units. At least two

questions should be related to testing skills;

b

t
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Section B (Total 5 x l0 Marks - 50 Marks)

Write Answers for the lbllowing fiire Questions.
Each Answer Carries l0 Marks

9 (a)

0r'

1i,,r

l0 (a)

Or'

(b)

11 (a)

Or
(b)

12 (a)

Or'

(b)

13 (a)

Or'

(bt
(Each set of question contains two intemal choice sub-,questions (a or b) which should be

given fiom the same unit and one set form cach unit of all the five units. At least two choice
sub-questions should be related to testing skills)

Prepared by:

1. Prof. D. Krishnamoorthy, Department of Economics, Sri Venkateswara

University, Tirupati.

2. Dr. Ch. Sankar Rao, Lecturer in Economics, T.R.R. Govt. Degree College,

Kandukur, Prakasam District, A.P.
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